Syllabus Consumer Education

Students are introduced to the concept of being a good consumer, consumer rights and consumer protection.

The consumer

The informed consumer

Reasons for protection

Agencies involved

Legislation (elementary knowledge)

Procedure for redress

Writing a business letter

Ordering goods/services; receipts; credit notes

Upon completion students should, from given data, be able to:

Identify causes for complaint

Apply legislation

Present oral or written complaint

File and record details

Carry out simple research into consumer products

Guidelines CONSUMER EDUCATION 

Every time a person buys some good or service the person is entering into a contract. The seller is agreeing to sell the good or service: the buyer is agreeing to pay for it. Consumer Law has been enacted to protect the consumer when 'things go wrong.' 
The Informed Consumer 

In introducing this unit, the aim should be to instil in students a positive attitude towards being a consumer, to see themselves as the targets of marketing strategies, to encourage them to distinguish between needs and desires (see unit on expenditure), to distinguish 

between price and value for money, to understand the influences that determine their decisions. 

The informed consumer is not someone who is solely interested in knowledge of the law; he/she is informed on planning expenditure to suit the person's budget and needs. Where students in class study Home Economics, the knowledge acquired should be drawn upon to widen the class discussion. 
Reasons for Protection 

A brief picture of A. Citizen attempting to seek redress for faulty goods in the context of no consumer legislation should be sufficient for students to see the need for protection. Particular reference could be made to the obvious advantages of the requirements to give 

accurate description of goods, contents etc. 

Consumer legislation also lays down a level playing field for sellers. 

Agencies Involved 

A brief knowledge of the following agencies and their role in consumer protection is required 

Director of Consumer Affairs 

Ombudsman 

Trade Association 

Courts of Law 

Relevant Government Departments 

Legislation 

Sale of Goods and Supply of Services Act 

Consumer Information Act 

Students will not be required to refer to a specific piece of legislation, it is sufficient for them to suggest a certain course of action because it is the law. 

Students should have sufficient knowledge to address their consumer complaint to the appropriate agency. Students should be able to deal with negative responses to complaints e.g. 

No cash refunds 

Not under guarantee etc. 

Students should appreciate the significance of time lapse from date of purchase to date of complaint. 

Dealing with Credit Note. 

Procedure for redress 

A case study approach might be beneficial in approaching this unit. A consumer should, when, 'things go wrong', be able to 

i) identify complaint e.g. faulty good, good not matching description 

ii) state objective e.g. cash back, replacement etc. 

iii) select an appropriate course of action. 

Presenting the complaint: 

(1) Oral complaint - in person 

- by telephone 

(2) Written complaint 

Contents of complaint 

Whether the complaint is to be made orally or in writing, the students should recognise that in the course of communication, reference will have to be made to certain information:- 

Goods/service purchased 

Date of Purchase 

Evidence of Purchase 

Cause of Complaint 

Objective of complaint (politely) 

Pursuing Complaint 

A polite, well-structured complaint is often most advantageous. 

(I) Personal visit to shop 

(2) Visit higher authority in the shop 

(3) Write to the manager 

(4) Complain to an appropriate agency 

(5) Seek legal advice

